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By Catherine McHugh and Leanne French

AMY LAU

Amy Lau has a talent for having great ideas and taking them to the next lev

Around the same time she started the Design Exchange with friends in 2004,

event anc nibition,

she had another inspired idea to create an annua

It was insane during that time,” she remembers. "It was definitely helpful hay-

ing the group to talk to.”

n Miami, which has become a popular gl

A year later, Lau co-founded Des

al design forum. Chalk it up to Lau’s ability to tap into the zeitgeist of design,

a skill that serves the designer in another important role as co-director of the

Design Council of the Museum of Arts & De m on the exhibition com

mittee, working with 25 luminaries who are the best in art and design,” says

Lau. “It's really exciting and an honor to foster ideas with them.”

It's also an honor her artist grandmother would take pride in. WHILE crow-
ING UP IN ARIZONA, LAU SAYS HER INTEREST IN DESIGN WAS AWAKENED

AT HER GRANDMOTHER'S TREASURE-FILLED HOME. “She had collections of

everything—she was a mineralogist, an expert in rare cactuses, and als

much into ornithology.” she says. “Her work really revol

ed around creating an

environment and that piqued my interest.”

After earning her undergraduate degree in art history and marketing, Lau

apphec\ that interest, working for an import/export company in Tucson. "l

chout Mexico,

had the rare experience of working all thro
F 4

brought in to buy retail and wholesale and | also designed lines in tin, ceramic,

with artisans to make

copper, silver, and wrought iron, collaboratir

more commercially appealing to the American market.

Then it was onto New York, where she was accepted to the presti

ram in fine and decorative arts at Sotheby's. “We studied under major
Y j

pro

curators and art historians and industry professionals,” she says, "which 1

helped to shape and formulate my eye.”

Lau's expertise came in handy as director for Aero Ltd., orked with

founder Thomas O'Brien. Two years later, she became t sign dire

the Lin-Weinberg Gallery, and then in 2001 founded her own firm, /

Design, which has kept her busy ever since

fabric line for

In addition to her interior projects, Lau recently debute

| covering collection for Maya Romanoff this spring,

S. Harris, will launch a wa

' )
o a television

and has plans to create a tile line for Artistic Tile. There is

in the works, and, as always, new ideas are brewing. “I'm thinking abot

ing a fashion component into my products,” she says. “| love taking design to a

higher level, and making it available to people outside th on community.”
g g peof B y

And if anyone can make great ideas happen, Amy Lau can.
Y g I
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